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THE FARMER AND HIS MAGAZINES 
ANNWCR: 

AMERICAN FARMERS SPEND A LOT OF MONEY EACH YEAR IN THE 
OPERATION OF THEIR FARMS AND PRODUCTION OF CROPS, THEY 
BUY MOST THINGS ON THE OPEN MARKET, USUALLY AT LOCAL STORES 
IN THEIR HOME TOWNS. BUT, AS AGRICULTURE SPECIALIST ROD 
TURNBULL POINTS OUT IN THIS REPORT FROM KANSAS CITY, THE FARMER 
HAS A LOT OF HELP IN DECIDING WHAT TO BUY AND HOW TO USE IT. 
VOICE: 

LOCAL STORES IN AGRICULTURAL AREAS, IN MOST CASES, CARRY 
MERCHANDISE THAT IS PRODUCED BY LARGER COMPANIES AND SOLD 
NATIONALLY, THERE IS STRONG COMPETITION AMONG MANUFACTURERS 
AND SELLERS OF THESE PRODUCTS, BOTH AS TO QUALITY AND PRICE. 
THE FARMER, THEREFORE, USUALLY HAS A WIDE CHOICE OF BRANDS, 
QUANTITIES, QUALITIES AND PRICES AMONG THE PRODUCTS HE NEEDS, 
AND IN HAKING HIS DECISIONS, HE OFTEN RELIES ON ADVERTISING 
IN FARM MAGAZINES AND DAILY NEWSPAPERS. MOST FARMERS 
SUBSCRIBE TO AT LEAST ONE FARM MAGAZINE; MANY TAKE TWO OR 
THREE, ALONG WITH A DAILY NEWSPAPER, 

NOW, IN MID-WINTER, THE AGRICULTURE PUBLICATIONS ARE 
FULL OF ADVERTISING FOR PRODUCTS THE FARMER WILL BE USING 
IN WARMER WEATHER, INCLUDING THE SEEDS HE WILL BE PLANTING, 
ALMOST EVERY FARMER WHO RAISES CORN, FOR EXAMPLE, USES 
HYBRID SEED CORN BECAUSE HE KNOWS HE WILL GET A BETTER YIELD 
THAN IF HE TRIES TO USE SEED FROM HIS OWN FIELDS, THE HYBRIDS 
ARE PRODUCED BY COMPANIES THAT HAVE BEEN IN THAT BUSINESS 
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FOR YEARS, EACH RUNS LARGE ADVERTISEMENTS IN THE FARM 
PUBLICATIONS EXTOLLING THE QUALITIES OF ITS PARTICULAR 
BRAND OF SEED, THE SAME IS TRUE OF HYBRID GRAIN SORGHUM 
SEEDS, 

OTHER COMPANIES WHICH MANUFACTURE HERBICIDES == THE 
CHEMICALS THAT KILL WEEDS BUT DO NOT HARM GROWING CROPS -— 
ADVERTISE NOT ONLY THEIR CLAIMS OF HOW GOOD A JOB THEIR 
CHEMICALS WILL DO, BUT THEY ALSO LIST THE RIGHT TYPE OF 
CHEMICALS TO USE ON EACIi KIND OF WEED, SOME OF THESE CHEIiICALS 
ARE APPLIED BEFORE CROPS ARE SEEDED, OTHERS ARE ADDED TO 
IRRIGATION WATER AS IT IS BEING APPLIED TO THE FIELD, 
FERTILIZER DEALERS ADVERTISE THE KINDS OF FERTILIZERS THEY 
HAVE FOR SALE, AND THEY ADVERTISE ALSO THAT THEY WILL APPLY 
THE FERTILIZERS FOR A CERTAIN FEE. 

THE FARM PUBLICATIONS NOW ALSO CONTAIN MANY ADVERTISEMENTS 
FOR TRACTORS AND FOR IMPLEMENTS WHICH ARE PULLED BY TRACTORS SUCH 
AS DISCS, PLOWS AND HARROWS, AMERICAN TRACTORS COME IN ALL 
SIZES -- FROM THE VERY SMALLEST USED BY ONE MAN TILLING AND 
WEEDING A GARDEN PATCH, UP TO THE LARGEST WHICH WILL PULL 
THE PLOWS WHICH WILL TURN THE SOIL IN THIRTY=TWO OR MORE 
HECTARES IN ONE TEN=HOUR DAY, 

BY READING THE ADVERTISEMENTS, THE FARMER CAN GET SOME 
IDEA, NOT ONLY OF THE KIND OF TRACTOR HE MAY TO BUY, BUT 
THE SIZE OF THE MACHINE THAT WILL BEST FIT HIS NEEDS AND THE 
COSTS. THE SAME IS TRUE FOR TRUCKS, NEARLY ALL AMERICAN FARMERS 
HAVE TRUCKS, ALMOST ALL HAVE WHAT IS CALLED A PICK-UP TRUCK 
WHICH IS RELATIVELY SMALL, AND IS USED FOR HAULING ALMOST 
ANYTHING AROUND THE FARM OR TO THE NEAREST CITY. LARGER 
FARMS ALSO HAVE A LARGE TRUCK TO CARRY GRAINS, LIVESTOCK 


AND HAY TO MARKETS, 
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THE ADVERTISEMENTS SEEK TO SELL MANY OTHER ITEMS USED 
ON THE FARMS SUCH AS IRRIGATION EQUIPMENT: BINS FOR STORING 
GRAIN, SILOS FOR HOLDING SILAGE, ANIMAL FEED AND DOZENS OF 
OTHER THINGS, THE FARMER BUYS WHAT AND WHERE HE PLEASES AND 
ADVERTISEMENTS HELP HIM TO DECIDE NOT ONLY WHAT HE WANTS 
BUT ALSO WHAT IS FOR SALE, THE QUALITIES AVAILABLE AND THE 
PRICES ASKED. 
GH/RCS 


